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11. —EARERSVWEBENAD - EEERERME(The WAPOR Code of Professional
Ethics and Practices)

who commissioned the survey #&8)

who conducted the survey ###1T

the purpose of the survey & B#

the universe the survey covers B52 2 {1

sampling method and procedures itk 75 % K812

non-response rate ;2 A[EIELEER

sample size (number of cases) AKX/ ( BZERE )

weighting procedures (if used) M#EREF (N7 )

data collection method ERIULETTE

when data collected AU EE 1

Results B4R

characteristics of interviewers and coders and their training A& SRS E M
AN FAE

copy of questionnaire BEASR

results for sub-samples vs. whole sample RixAREIEFEIR AN 4 RELER

precision of findings and sampling error when applicable BHE - AhHAELE
RAOBE AN HIRRE

standard, scientific use of technical terms 12 % - R B2 i 55 i B 21775

12. 20 Questions A Journalist Should Ask About Poll Results
FARKRER - ccEREFE 20 ERE
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Who did the poll? s THRHE

Who paid for the poll and why was it done? #ZBI DK HEE B /Y

How many people were interviewed for the survey? A A /)\

How were those people chosen? 57574

What area (nation, state, or region) or what group (teachers,lawyers,
Democratic voters, etc.) were these people chosen from? &4 A O 4H A%

Are the results based on the answers of all the people interviewed? AE#ERZE
ERBEE S ENOERIE

Who should have been interviewed and was not? Or do response rates matter?
REEM ? AFRSEE ? AEREZD

When was the poll done? AEH TR E

How were the interviews conducted? B —&sAE 5 =
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http://www.ncpp.org/node/4/#1
http://www.ncpp.org/node/4/#2
http://www.ncpp.org/node/4/#3
http://www.ncpp.org/node/4/#4
http://www.ncpp.org/node/4/#5
http://www.ncpp.org/node/4/#5
http://www.ncpp.org/node/4/#6
http://www.ncpp.org/node/4/#7
http://www.ncpp.org/node/4/#7
http://www.ncpp.org/node/4/#8
http://www.ncpp.org/node/4/#9

10). What about polls on the Internet or World Wide Web? &8 5 BB #ETRIEE
ERYN ] ?
11). What is the sampling error for the poll results? itk =2 %>
12). Who' son first? sE2EIEAZETT ?
13). What other kinds of factors can skew poll results? FAEETHHBREZ &4 B
T EREERNSG
14). What questions were asked? 24&%| 4 E% _ERIRE
). In what order were the questions asked? & B EHWZHIER
16). What about "push polls?" i 14 K
). What other polls have been done on this topic? Do they say the same thing? If
they are different, why are they different? Z gl 2 & BT ZEBNEMABE ? N0
RE  EEBLE/HEER - MRAR - XERTEE?
18). What about exit polls? & E & RS RFHMTE ?
19). What else needs to be included in the report of the poll? RERFEE - 2655
MIAEMEENEE?
20). SoT've asked all the questions. The answers sound good. Should we report the
results Bl EBRENBENHEBEER - REFINFEEEZR - DUREFH
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