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Magnolia International TV Forum

PART FOUR

Rating of TV Programs

It has been 10 years since the introduction of research on audience ratings in China. Ratings have now become an important measurement of TV
program operations in China, and is now playing a more important role in acauiring TV audience and advertisement clients'data. With its greater

influence, ratings have aroused now various opinions such as “the bottom on the rating eliminated” and “rating is the source of all evils".
Time:
09:30 - 12:00

Date:
June 20th, 2006

Venue:
Shanghai New International Exposition Cenler, E2-M19 Room, 2345 Longyang Road, Pudong, Shanghai

Guest:

WANG Fu Director, Research Institute, CCTV

Bessie LEE CEO of Mindshare China

LI Hao Director of Chief Editing Dept, Hunan Satellite TV

CHUNG Ting-yiu Robert  Director of Public Opinion Programme, Faculty of Social Sciences. The University of Hong Kong
Paul WANG Managing Director, CSM Media Research (CSM)

Moderator:

BAQO Xiaoqun Chief, Strategic Development, Chief, Program Creative & Research Center, SMG

Host:

Shanghai TV Festival Committee

Organized in association with:
Strategic Development Department, Shanghai Media Group (SMG)
International Operations Department, Shanghai Media Group (SMG)

Co-Host:
CSM Media Research, China
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Research Institute Director and TV Research
Deputy Chief Editor, CCTV
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Wang Fu, senior editor, who has won the reputation of one of the top 10 research
fellows on broadcasting theory, now works for CCTV as the Research Institute Director
and TV Research Deputy Chief Editor. He worked with XinHua News Agency and
China Daily. In 1988, he began to work with CCTV and was engaged in the studics on
economic news reports and visual communication. He also contributed to the openness
of the programs of "Economic News Reporting™, “Life”, and “Entreprencur” on CCTV,
The following TV reports have won the prizes: “Why Do the Nine Brothers of Ariston
differ a lot?” and "On the Old Brands”. The published essays by Wang include: “The
Formations and their interrelations on newspaper’s layout” and “Two Break-points on
the concepts of TV's communication”. The academic books list as follows: “Visual
Communication”, “Contemporary television in U.S.A." and “The merits of visual
communication in TV news™ which has been listed as one of the training book series for
CCTV's staff.
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China Central Television (CCTV), the national television station of the People’s
Republic of China, is an important news and mass communicalions organizalion in
China. Currently, CCTV is operating 16 channels, such as News Channel, Comprehensive
Channel and so forth. Over the past decades CCTV has branched from television
broadcasting into other fields of film-making, internet, publication of printed media as
well as audio and video products. With its multimedia approach and diversified
development pattern, CCTV poses one of the most competitive media organizations in
china, with ever-growing influence worldwide.

The research institute in CCTV is in charge of researching TV theories and publishing
the nuclear periodical "Television Research”, "China Central Television Yearbook™.
Besides, the great responsibilily is also taken for gathering and editing the audio-video
information, organizing proseminar for viewing and emulating the excellent inland TV
programs and the ones overseas, holding the “TV saloon”, introducing the hot programs
overseas, enhancing the development of new programs and publishing the internal
periodicals. namely "morning news” and "CCTV information”, which provide the
information aboul the development of TV broadcasting and the media all over the
world for leaders. Furthermore, it still organizes more than 50 activities for prizing the
varicty of the excellent programs each year and helps the members of 18 professional
academic commissions of the whole station hold their activities.

BLA M s www.cctv.com.cn



{73

guest

FHEAT 1990 FMATESTHERSBEHEN KL 1990 £37
1997 FEFERESHADAENMIIET BETLANE: 1997 £5)
W02FFERMAGAGZATNEETLE. 2FPEGTREN T
B FERE T FENREIT RIS, BEIAIREEREE. 200245
R=RR N aBBE L /g TfF. 2003 F 20 B =EFXRFHEA S/ E
RREBXEFLAE RAREWVHHNAE, 2004F3FEF A 2h
EERHOE,

Bessie Lee joined ). Walter Thompson Taiwan in 1990 as a media planner. Between
1990 to 1997, Bessie worked at media department at JWT to witness the media industry
revolution. Between 1997 and 2002, Bessie has joined MindShare to take up
management role leading the largest media agency in Taiwan. 12-year experience in
Taiwan media industry has helped built strong planning skills, buying knowledge and
management skills for Bessie. In May 2002, Bessic has been transferred from MindShare
Taiwan to MindShare Shanghai to head up the Shanghai operation. And Bessie was
promoted to managing director of eastern & southern china of MindShare in Oct 2003.
In Mar 2004, Bessie was promated to CEO of MindShare China.
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WPP Group is one of the largest media groups in the world, dealing with advertising,
public relations, information research and consultation, brand image consultation, and
media buying and planning.

MindShare-WPP Group Professional Media Company, provides services to various
clients that include local, international enterprise and global clients, over 300 of which
are in the list of the world best 500 companies. WPP has 1400 subsidiary companies in
over 103 countries and with 62,000 stall.

MindShare belongs to the WPP Group. It was formed in November 1997,
consolidated from the Media Buying Department and Planning Department of two
well-known adverlising agents, namely ]. Walter Thompson and Ogilvy & Malther.
MindShare, can fully utilize the company’s business resources and help our clients to

maximise return on adverlising investment.

HLE M 35 www.mindshare.com.cn
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LI Hao, Director of Chief Editing Dept, Hunan Satellite TV, is expert in channel
management and operation. He is seasoned in tracking the market, selection of TV
dramas, channel planning, programme developing and brand operation. 2002 to now,
he is the Director of Chief Editing Dept, Hunan Satellite TV.

Mr. Li works consecutively as the mouthpiece of “Super girls” for three years. He
takes much effort in developing, implementing and managing a series of event shows..
He also takes greal responsibility in planning and integrating TV drama resources, in
planning and managing the channel, and in promoting and protecting the channel.
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In Jan Ist 1997, Hunantv was officially broadcasted by Asia No2 satellite. Since
its satellite broadcast, Hunanlv produced a series of famous programs such as “Happy
Saturday”; “Night News"; “Endless Music” etc, causing the nation-wide influence. In
Oct 28th 2001, Hunantv realized the 24 hours broadcast, and reached the international
first level in program producing. In 2004, Hunantyv aimed at a new goal of becoming
the most vigorous TV entertainment brand in China.

BLA M 5% www.hunantv.com
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Head of the Public Opinion Program (POP) within the Facully of Social Sciences
of the University of Hong Kong since its establishment in 199 I; Chief editor of the
munthl_v POP Newsletter (called POP EXPRESS) and the HKU POP SITE at <http://
hkupop.hku.hk>; compiled over 800 POP rescarch reports.
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DThe words highlighted in grey are misquoted information in the original publication,
they should belong to the Chinese University of Hong Kong (CUHK). The introduction
of'the University of Hong Kong (HKU) is as follows:

HKU was established in 1911. It is the oldest university in Hong Kong, with the mission
of fostering young leaders and elites. The predecessor of HKU was the Hong Kong
College of Medicine which was founded in 1887. Dr. Sun Yat-sen was one of the
graduates in the university’s first Congregation Ceremony. HKU was officially opened
in 1911, there were altogether 3 Faculties at that time, namely, Faculty of Medicine,
Faculty of Engineering and Faculty of Arts. Today HKU has 10 Faculties, and they are
Faculty of Architecture, Faculty of Arts, Faculty of Business and Economics, Faculty of
Dentistry, Faculty of Education, Faculty of Engineering, Faculty of Law, Faculty of
Medicine, Faculty of Science and Faculty of Social Sciences.
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Director of Public Opinion Program, Faculty of So-
cial Sciences, The University of HongKong, China
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Managing Director, CSM Media Research (CSM)
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Mr. Wang joined the TNS group as General Manager of TNS China in 1994. He
was responsible the company's business in providing professional marketing research
and investment consulting services to local and international companies in China. In
1996, Mr. Wang played an instrumental role in the negotiation and formation of CSM
Media Research (CSM), a joint venture was formed between Central Viewer Survey and
Consulting Centre (CVSC) and Taylor Nelson Sofres (TNS) dedicated in TV audience
measurement. In the following year. Mr. Wang served as the Managing Director of the
CSM with responsibilities in strategic planning, new business development as well as
managing the company's daily operation.

Mr. Wang focused in building and improving the company’s products, brand by
standardizing TV audience measurement research and applications in China. Under his
leadership, CSM became the first ever research company in China got 1509002
certificate; and was granted the “New Technology Company”, “Advanced Enterprise”

awards by Chinese Government.
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CSM is a joinl venture between China's largest market research company-CTR
Market Research and the world’s second largest market research company-TNS Group.
It was founded on December 4th, 1997.

CSM is the leader of TV audience measurement in China. CSM operates the
world’s largest PeopleMeter TV audience measurement panel. CSM pioneered radio
audience measurement in 2000 and CSM has built an independent RAM network in
China. CSM has taken the lead in introducing Sports Marketing Research since 2003.

PLEIM 3 www.csm.com.cn





