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中華人民共和國 香港特別行政區 立法會教育事務委員會 

2012 年 3 月 12 日會議 討論「大學學術自由」 

 

香港大學民意研究計劃總監 鍾庭耀 發言稿初擬 

 

註：此乃初稿，正式發言時可能會有更改動。 

 

 

主席女士、各位議員： 

 

社會上最新一輪關於「學術自由」的討論，觸發點應該是中聯辦郝鐵川部長針對本人主理有

關香港人身份認同感調查的批評。所以，本人今天的陳述就從有關調查說起。 

 

綜觀郝部長自去年底開始的多次發言、一篇文章、和大約 90 多篇左翼評論文章對本人的攻

擊，在撇除沒有學術價值的政治語言後，批評大概有三個論點： 

 

(1) 民意調查要求巿民選擇認同「香港人」或「中國人」是不科學和不合邏輯。 

(2) 有關調查在香港回歸前進行是合乎「科學」原則，回歸後就變成「不科學」。 

(3) 調查鼓吹港獨，別有用心。 

 

對於以上三點批評，本人今天以最平和的心情，用最顯淺的言語作出六點回應： 

 

(1) 很多調查，包括回歸週年調查，問卷會問：「你心情如何？」答案可以包括「開心、興

奮、憂慮、害怕、矛盾、複雜」……等等。問卷無論是只選一項，或者可選多項，答案

選項往往都是互相重疊甚至互相矛盾。亦即是說：被訪者可以同時擁有多種重疊和複雜

的心情，只要講出最主要的一種或幾種感覺，研究便可以作出深層分析。又例如，調查

會問「你認為政府最應該處理甚麼問題？」答案通常包括「經濟問題、勞工問題」……

等等。不過，勞工問題其實可以算是眾多經濟發展問題其中之一，亦即勞工問題理屬經

濟問題，經濟問題包含勞工問題，但只要兩者的實指定義不同，便有分析意義。因此，

要求巿民在「香港人」、「中國的香港人」、「中國人」、和「香港的中國人」四個重疊意識

中選取最合適的身份代表，雖有「理屬和包含」的問題，但卻無不妥。問卷題目不是數

學邏輯題，而是巿民複雜心情的探熱針，是社會科學研究工具之一。 

 

(2) 退後十步，就算以上「香港人」對比「中國人」的問卷題目真有不妥，我們去年底公佈

巿民對「香港人」身分認同感升至10年新高，及對「中國人」身分認同感跌至12年新低，
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其實完全不是建基於上述問卷題目，反而是出於迄今為止連左翼評論人士都不敢挑戰的

兩條獨立題目。有關題目分別要求巿民以 0-10 分獨立評價他們對香港人身分的認同程

度，和對中國人身分的認同程度。這些單項題目，完全沒有郝鐵川提及的「邏輯性」問

題。郝鐵川部長，以至不同陣營的學者專家，根本就沒有細讀我們的調查，和我們多次

發表的新聞公報（文件 4、5、7），這是一個極不嚴謹的討論。 

 

(3) 在科學研究的領域，不可能出現主權回歸前就是「科學」，回歸後就「不科學」的改變。

科學方法是一個嚴謹的探索過程，充其量可以說某某調查沒有參考價值，不能說調查方

法的「科學」和「邏輯」性會隨著政治氣候改變。持這種論點的人，若非對科學方法認

識不足，就是要把政治利益凌架於科學精神之上。 

 

(4) 同樣道理，如果上述調查方法在香港「不科學」，則同類身份調查在甚麼地方都不會變得

「科學」。我們要問：台灣社會經常進行的「台灣人」對比「中國人」身份認同研究，在

海外華人社會進行的「中國人」身份認同研究，以及近來常常討論美國 NBA 籃球員林

書豪是「台灣人」、「中國人」、「內地人」、「外省人」、還是「美藉華人」的討論，是不是

全部「不合邏輯」和「不科學」？為什麼郝部長沒有口誅筆伐？是不是「美藉華人」就

不算「中國人」？本人認為，以「政治正確」凌架「科學精神」，只會在極權社會出現。

香港要保持自由開放，就一定要堅守我們的核心價值。 

 

(5) 至於調查的參考價值，只要我們看看近期香港與內地人在生活文化上出現的衝突，再仔

細看看我們的調查結果，尤其是「八十後」年青人對「中國人」身分認同感在過去三年

急劇下跌的現象（文件2之圖5），便可知道有關調查的預警作用。有關調查採用了13條意

見題目，另加9個人口變項，是一個非常全面和有用的研究（文件3）。郝部長拿出一條所

謂「不合邏輯」的題目，去否定整個包含22條題目，跨越15年的調查，是不是比較武斷？ 

 

(6) 最後，關於調查別有用心的批評，本來就不值一談。不過，左翼人士誣捏本人曾經與外

國特務頭子會面，接受政治黑金，都是無中生有的抹黑。至於謾罵本人假借學術研究分

裂國土，悖逆學術倫理與道德的指摘，就是直接詆諉我們的研究成果。對於上述莫須有

的罪名和文革式的批判，本人當然可以一笑置之，但對於不少同事和年青學者來說，就

是白色恐怖，學術機構應該正視，甚至考慮給予無辜學者適當的法律保護。 

 

郝鐵川先生在本年 1 月 27 日撰文指出，「某些機構 10 多年來的民調活動」，都是為特定政

團利益服務，早已遠離了「學術研究」的範疇。郝先生身為中聯辦宣傳文體部部長，這番說

話對任何一個學術機構都是極之嚴重的指控，已經超出學術討論的範圍，份量不亞於數十篇

左翼評論人士文革式的批判文章。由於課題涉及「學術研究」，學術機構都應正視。 
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在同一文章，郝部長又把「公共知識分子」和「學者」區分，認為純粹「主觀上只想影響學

術界，而不想影響社會」的才算「學者」，郝部長的觀點屬於「非黑即白」的泛二元論，似

乎是說「公共知識分子」無須得到學術自由的保障。 

 

本人為了準備今天的陳述，特地蒐集了本地各大專院校的校訓，了解箇中涵義。本人發現，

差不多所有校訓，例如「明徳格物」、「博文約禮」、「敬業樂群」、「敦仁博物」等等，

都包含了追求真理和承擔責任的概念，與郝部長對「學者」的認知相去很遠。況且，香港各

大專院校都在全力推行「知識交流」（Knowledge Exchange）和「知識轉移」（Knowledge 

Transfer）計劃，而包括政治學、經濟學、社會學、教育學、管理學、新聞學等等的社會科

學，對「社會參與」的訴求尤為熱切。 

 

本會今日雖然只是討論「大學學術自由」，但本人認為，只要是熱愛真理，真心從事開發和

傳遞知識工作的人士，不論是否在大學工作，不論是否擁有終身教席，都有資格享受學術自

由。教育界同工、專上學生、研究助理等等，亦應作如是觀（文件 1）。 

 

當然，「學術自由」與「院校自主」有著不可分割的關係，但觀乎香港專上學界近十多年來

的發展，情況實在令人憂慮。學術機構開始重視排名，把大量資源投放到形象工程和互相競

爭方面，本末倒置。認真討論學術自由、大學傳統和知識分子責任的活動，可謂寥寥無幾（文

件 1）。 

 

以本人專注的民意研究為例，各間大學其實應該合力制定民意研究的專業操守，設立民意研

究的專業課程，徹底解決時不時出現的「民調事件」。可惜，院校之間都是各自為政，各據

山頭，爭取曝光。校內的管理階層，包括主理研究操守的委員會，都是傾向程序主導，缺乏

為國家民族建基立業的胸襟。 

 

一言以蔽之，香港各間大學都在北望神州，爭取發展。可幸的是，我們的大學仍然沒有黨委

書記，大學校長基本上沒有接受政治任命。因此，北望神州，未嘗不可。只不過，當我們望

向北方的同時，也不要忘記放眼四方，看看香港的定位和使命。當然，最好能夠時常仰望蒼

天，再撫心自問：大學為什麼要存在？ 

 

 

發言完畢。 
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表二  
Q2-請你用 0-10 分表示你對香港人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？ 
Q2-Please use a scale of 0-10 to rate your strength of identity as a Hong Kong citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself? 
Q3-請你用 0-10 分評價香港人身分對你既重要性。10 分代表絕對重要，0 分代表絕不

重要，5 分代表一半半。你俾幾多分佢既重要性？ 
Q3-Please use a scale of 0-10 to rate your importance as a Hong Kong citizen, with 10 
indicating extremely important, 0 indicating not important at all, and 5 indicating half-half. 
How would you rate yourself? 
 

 

Q2 
認同感評分 

Strength rating 

Q3 
重要性評分 

Importance rating 
平均數 Mean score 8.23 7.78 
中位數 Median score 8.00 8.00 
評分誤差（95%置信水平） 
Rating error (at 95% conf. level) 

+/-0.16 +/-0.19 

基數 (撇除「唔知／難講」)  
Base (excluding “Don’t know / hard to say”) 

526 521 

 
 
表二 A  
Q2-Q3- Time series cumulative table (last 10 series only) 
 

 6/2007 12/2007 6/2008 12/2008 6/2009 12/2009 6/2010 12/2010 6/2011 12/2011

樣本 Sample 1016 1011 1012 1016 1002 1007 1004 1013 1028 1016 

 Q2 香港人認同感評分 Strength rating as a Hong Kong citizen 
平均數  
Mean score 

8.00 8.09 7.80 7.99 7.83 8.14 7.90 8.12 7.63 8.23 

評分誤差 
Rating error 

+/-0.12 +/-0.12 +/-0.14 +/-0.18 +/-0.20 +/-0.18 +/-0.18 +/-0.18 +/-0.18 +/-0.16

基數 Base 982 988 977 609 522 514 547 533 496 526 

 Q3 香港人重要性評分 Importance rating a Hong Kong citizen 
平均數  
Mean score 

-- -- -- 7.32 7.38 7.44 7.38 7.62 7.50 7.78 

評分誤差 
Rating error 

-- -- -- +/-0.18 +/-0.20 +/-0.20 +/-0.20 +/-0.20 +/-0.18 +/-0.19

基數 Base -- -- -- 610 516 516 547 524 486 521 
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表三  
Q4-請你用 0-10 分表示你對中國人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？ 
Q4-Please use a scale of 0-10 to rate your strength of identity as a Chinese citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself? 
Q5-請你用 0-10 分評價中國人身分對你既重要性。10 分代表絕對重要，0 分代表絕不

重要，5 分代表一半半。你俾幾多分佢既重要性？ 
Q5-Please use a scale of 0-10 to rate your importance as a Chinese citizen, with 10 indicating 
extremely important, 0 indicating not important at all, and 5 indicating half-half. How would 
you rate yourself? 
 

 

Q4 
認同感評分 

Strength rating 

Q5 
重要性評分 

Importance rating 
平均數 Mean score 7.01 6.80 
中位數 Median score 7.00 7.00 
評分誤差（95%置信水平） 
Rating error (at 95% conf. level) 

+/-0.23 +/-0.24 

基數 (撇除「唔知／難講」)  
Base (excluding “Don’t know / hard to say”) 

545 537 

 
 
表三 A  
Q4-Q5- Time series cumulative table (last 10 series only) 
 

 6/2007 12/2007 6/2008 12/2008 6/2009 12/2009 6/2010 12/2010 6/2011 12/2011

樣本 Sample 1016 1011 1012 1016 1002 1007 1004 1013 1028 1016 

 Q4 中國人認同感評分 Strength rating as a Chinese citizen 
平均數  
Mean score 

7.66 7.87 8.02 7.79 7.72 7.79 7.63 7.10 7.24 7.01 

評分誤差 
Rating error 

+/-0.16 +/-0.14 +/-0.14 +/-0.20 +/-0.20 +/-0.20 +/-0.20 +/-0.20 +/-0.20 +/-0.23

基數 Base 977 994 989 532 520 557 528 517 504 545 

 Q5 中國人重要性評分 Importance rating as a Chinese citizen 
平均數  
Mean score 

-- -- -- 7.56 7.57 7.59 7.42 7.01 7.08 6.80 

評分誤差 
Rating error 

-- -- -- +/-0.20 +/-0.20 +/-0.20 +/-0.22 +/-0.22 +/-0.22 +/-0.24

基數 Base -- -- -- 525 515 557 526 513 496 537 
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表四  
Q2-請你用 0-10 分表示你對香港人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？ 
Q2-Please use a scale of 0-10 to rate your strength of identity as a Hong Kong citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself? 
 

 
頻數 Freq. 

百分比 Percentage 
(Base=526) 

正面認同 Positive (6-10 marks) 465 88.4 
一半半 Half-half (5 marks) 54 10.2 
負面認同 Negative (0-4 marks) 7 1.4 

合計 526 100.0% 
  

 
 
 
表五  
Q4-請你用 0-10 分表示你對中國人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？ 
Q4-Please use a scale of 0-10 to rate your strength of identity as a Chinese citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself? 

 
頻數 Freq. 

百分比 Percentage 
(Base=545) 

正面認同 Positive (6-10 marks) 383 70.4 
一半半 Half-half (5 marks) 95 17.4 
負面認同 Negative (0-4 marks) 66 12.2 

合計 545 100.0% 
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表六  
Q6-請你用 0-10 分表示你對中華人民共和國既國民身分既認同感。10 分代表絕對認同，

0 分代表絕不認同，5 分代表一半半。你俾幾多分自己？ 
Q6-Please use a scale of 0-10 to rate your strength of identity as a citizen of PRC, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself? 

 
頻數 Freq. 

百分比 Percentage 
(Base=521) 

正面認同 Positive (6-10 marks) 309 59.2 
一半半 Half-half (5 marks) 116 22.2 
負面認同 Negative (0-4 marks) 97 18.6 

合計 521 100.0% 
  

 
 
 
表七  
Q8-請你用 0-10 分表示你對中華民族既一分子既認同感。10 分代表絕對認同，0 分代

表絕不認同，5 分代表一半半。你俾幾多分自己？ 
Q8-Please use a scale of 0-10 to rate your strength of identity as a member of the Chinese 
race, with 10 indicating extremely strong, 0 indicating extremely weak, and 5 indicating 
half-half. How would you rate yourself? 

 
頻數 Freq. 

百分比 Percentage 
(Base=527) 

正面認同 Positive (6-10 marks) 405 76.9 
一半半 Half-half (5 marks) 75 14.3 
負面認同 Negative (0-4 marks) 47 8.8 

合計 527 100.0% 
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第一部分     自我介紹  

 
喂，先生/小姐/太太你好，我姓 X，我係香港大學民意研究計劃既訪問員黎既，我地

想訪問市民一 D 有關身分認同既意見，我地只會阻你幾分鐘時間。請你放心，你既電

話號碼係經由我地既電腦隨機抽樣抽中既，而你提供既資料只會用作綜合分析，並且

會絕對保密既。如果你對今次既訪問有任何疑問，你可以打 xxxx-xxxx 同我地既督導

員聯絡。為左保障數據既真確性，我地既訪問可能會被錄音，但只會用作品質管制用

途，並會係短期內銷毀。請問可以開始調查嗎? 
 
可以 
唔可以 (skip to end)  
 
 

第二部分     選 出 被 訪 者  

 
[S1]  請問你屋企而家有冇 18 歲或以上既香港居民係度？【如果戶中冇所屬年齡之

對象，訪問告終；多謝合作，收線。】 
 
有         S2 
冇       訪問完成，多謝合作，拜拜。（skip to end） 
拒答         訪問完成，多謝合作，拜拜。（skip to end） 

 
 
[S2] 為左保障數據既真確性,訪問可能會被錄音, 但只會用作內部參考,請問可唔

可以開始訪問呢？ 
 
可以          開始訪問 
唔可以         訪問完成，多謝合作，拜拜。（skip to end） 
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第三部分     問卷主體部分  

 
Q1-你會稱自己為 (訪問員讀出首四個答案)  

香港人  

中國人  

香港的中國人  

中國的香港人  

其他 (請列明)  

唔知/難講  

拒絕回答  

 
Q2-請你用 0-10 分表示你對香港人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  

唔肯講  

 
Q3-請你用 0-10 分評價香港人身分對你既重要性。10 分代表絕對重要，0 分代表絕不

重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
Q4-請你用 0-10 分表示你對中國人身分既認同感。10 分代表絕對認同，0 分代表絕不

認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  

唔肯講  

 

Q5-請你用 0-10 分評價中國人身分對你既重要性。10 分代表絕對重要，0 分代表絕不

重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
Q6-請你用 0-10 分表示你對中華人民共和國既國民身份既認同感。10 分代表絕對認
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同，0 分代表絕不認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  

唔肯講  

 
Q7-請你用 0-10 分評價中華人民共和國既國民身份對你既重要性。10 分代表絕對重

要，0 分代表絕不重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
Q8-請你用 0-10 分表示你對中華民族既一分子既認同感。10 分代表絕對認同，0 分代

表絕不認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  

唔肯講  

 
Q9-請你用 0-10 分評價中華民族既一分子對你既重要性。10 分代表絕對重要，0 分代

表絕不重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
Q10-請你用 0-10 分表示你對亞洲人身份既認同感。10 分代表絕對認同，0 分代表絕

不認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  

唔肯講  

 
Q11-請你用 0-10 分評價亞洲人身份對你既重要性。10 分代表絕對重要，0 分代表絕不

重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
Q12-請你用 0-10 分表示你對世界公民身份既認同感。10 分代表絕對認同，0 分代表

絕不認同，5 分代表一半半。你俾幾多分自己？  

__  

唔知道  
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唔肯講  

 
Q13-請你用 0-10 分評價世界公民身份對你既重要性。10 分代表絕對重要，0 分代表

絕不重要，5 分代表一半半。你俾幾多分佢既重要性？  

__  

唔知道  

唔肯講  

 
 

第四部分     個人資料  

 
我想問你些少個人資料，方便分析，請你放心，你嘅資料係會絕對保密既。 
 
D1-性別  

男  

女  

 
D2-年齡 (準確數字）  

_____  

唔肯講  

 
D2b-【只問不肯透露準確年齡被訪者】年齡 (範圍）[訪問員可讀出範圍]  

18-20  

21-24  

25-29  

30-34  

35-39  

40-44  

45-49  

50-54  

55-59  

60 或以上  

唔肯講  

 
D3-教育程度  

小學或以下  

中學  

預科  

專上非學位  
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專上學位  

研究院或以上  

拒絕回答  

 
D4-請問你住緊既單位係：  

自置，定係  

租住既呢？  

拒答  

 
D5-居住房屋  

公營租住房屋  

房屋委員會補助出售單位  

房屋協會補助出售單位  

私人住宅單位  

村屋：別墅/平房/新型村屋  

村屋：簡單磚石蓋搭建築物/傳統村屋  

公營臨時房屋  

私人臨時房屋  

員工宿舍  

其他  

拒答  

 
D6-職業  

經理及行政人員  

專業人員  

輔助專業人員  

文員  

服務工作及商店銷售人員  

漁農業熟練工人  

手工藝及有關人員  

機台及機器操作員及裝配員  

非技術工人  

學生  

家庭主婦  

不能辨別  

其他(包括失業、巳退休、及其他非在職者)  

拒絕回答  
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D7-你認為你既家庭屬於以下邊個階級?（讀出首五項答案）  

上層階級  

中產階級既上層  

中產階級  

中產階級既下層  

下層或基層階級  

唔知／難講  

拒答  

 
D8-出生地  

香港  

中國大陸  

台灣  

澳門  

東南亞（e.g. 馬來西亞、印尼、越南)  

加拿大  

美國  

澳洲  

英國  

其他  

唔知道  

拒絕回答  

 
D9-咁你黎左香港幾耐？  

__  

唔記得  

拒答  

 
 
 

多謝你接受訪問。如果你對呢個訪問有任何疑問，可以打熱線電話 xxxx-xxxx 同我
地嘅督導員聯絡，或者喺辦公時間致電 xxxx-xxxx 向香港大學操守委員會查詢今次
訪問既真確性同埋核對我嘅身份。拜拜！ 
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Pa r t  I     Self-introduction 

 
Good evening, sir/madam, my name is X, an interviewer from the Public Opinion 
Programme (POP) of the University of Hong Kong. We are conducting a survey on people’s 
opinions on various aspects of the currency notes in Hong Kong. I would like to invite you 
to participate in an interview which will take only a few minutes. I would like to stress that 
all information you provide will be kept strictly confidential and used for aggregate analysis 
only. Is it okay for us to start this survey? 
 
Yes 
No  Interview ends, thank you for your cooperation, bye-bye 
 
 

Par t  I I     Se l ec t i on  o f  Respondent s  

 
[S1]  Is there any Hong Kong citizen aged 18 or above in your household now? Since 
we need to conduct random sampling, if there is more than one available, I would like to 
speak to the one who will have his / her birthday next. 
 
 
Yes  S2 
No  Interview ends, thank you for your cooperation, bye-bye 
Refuse to answer   Interview ends, thank you for your cooperation, bye-bye 
 
 
[S2]  For quality control purpose, our conversation may be recorded. However, it is for 
internal reference only and will be destroyed shortly after our quality control process is 
completed. Is it okay for us to start this survey?  
 
Yes  Start the interview       
No  Interview ends         
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Part  I I I     Survey  Ques t ions  

 
Q1-You would identify yourself as a : (Interviewer to read out the first 4 choices)  

Hong Kong Citizen  

Chinese Citizen  

Hong Kong Chinese Citizen  

Chinese Hong Kong Citizen  

Others (Please specify)  

Don't know / hard to say  

Refuse to answer  
 
Q2-Please use a scale of 0-10 to rate your strength of identity as a Hong Kong citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q3-Please use a scale of 0-10 to rate your importance as a Hong Kong citizen, with 10 
indicating extremely important, 0 indicating not important at all, and 5 indicating half-half. 
How would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q4-Please use a scale of 0-10 to rate your strength of identity as a Chinese citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q5-Please use a scale of 0-10 to rate your importance as a Chinese citizen, with 10 indicating 
extremely important, 0 indicating not important at all, and 5 indicating half-half. How would 
you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q6-Please use a scale of 0-10 to rate your strength of identity as a citizen of PRC, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
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would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q7-Please use a scale of 0-10 to rate your importance as a citizen of PRC, with 10 indicating 
extremely important, 0 indicating not important at all, and 5 indicating half-half. How would 
you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q8-Please use a scale of 0-10 to rate your strength of identity a member of the Chinese race, 
with 10 indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. 
How would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q9-Please use a scale of 0-10 to rate your importance a Members of the Chinese race, with 10 
indicating extremely important, 0 indicating not important at all, and 5 indicating half-half. 
How would you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q10-Please use a scale of 0-10 to rate your strength of identity as an Asian, with 10 indicating 
extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How would you 
rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q11-Please use a scale of 0-10 to rate your importance as an Asian, with 10 indicating 
extremely important, 0 indicating not important at all, and 5 indicating half-half. How would 
you rate yourself?  

__  

Don't know  

Refuse to answer  
 
Q12-Please use a scale of 0-10 to rate your strength of identity as a global citizen, with 10 
indicating extremely strong, 0 indicating extremely weak, and 5 indicating half-half. How 
would you rate yourself?  
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__  

Don't know  

Refuse to answer  
 
Q13-Please use a scale of 0-10 to rate your importance as a global citizen, with 10 indicating 
extremely important, 0 indicating not important at all, and 5 indicating half-half. How would 
you rate yourself?  

__  

Don't know  

Refuse to answer  
 

 

Par t  IV    Persona l  In format ion  

 
I'd like to know some of your personal particulars in order to facilitate our analysis. 
 
 
D1-Gender  

Male  

Female  
 
D2-Age【Input exact number】  

_____  

Refuse to answer  
 
D2b-[Only for respondents who are unwilling to disclose their exact age] Age (range) 
[Interviewers can read out the ranges]  

18-20  

21-24  

25-29  

30-34  

35-39  

40-44  

45-49  

50-54  

55-59  

60 or above  

Refuse to answer  
 
D3-Education Attainment  

Primary or below  
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Secondary  

Matriculated  

Tertiary, non-degree course  

Tertiary, degree course  

Postgraduate or above  

Refuse to answer  
 
D4-The type of ownership of your house is:  

Self-purchased, or  

Rent?  

Refuse to answer  
 
D5-House type  

Public housing estate  

Housing Authority subsidized sale flats  

Housing Society subsidized sale flats  

Private housing  

Village: villas / bungalows / modern village houses  

Village: simple stone structures / traditional village houses  

Public temporary housing  

Private temporary housing  

Staff quarters  

Others  

Refuse to answer  
 
D6-Occupation  

Managers and administrators  

Professionals  

Associate professionals  

Clerks  

Service workers and shop sales workers  

Skilled agricultural and fishery workers  

Craft and related workers  

Plant and machine operators and assemblers  

Non-skilled workers  

Students  

Housewives  

Unclassified  

Others (unemployed, retired, etc.)  

Refuse to answer  
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D7-Which class do you consider your family belongs to? (Interviewer to read out the first 5 
options)  

Upper class  

Upper-middle class  

Middle class  

Lower-middle class  

Lower class or grassroots  

Don't know / hard to say  

Refuse to answer  
 
D8-Place of birth  

Hong Kong  

Mainland China  

Taiwan  

Macau  

Southeast Asia（e.g. Malaysia、Indonesia、Vietnam）  

Canada  

America  

Australia  

England  

Others  

Don't know  

Refuse to answer  
 
D9-How long have you been living in Hong Kong？  

__  

Forgotten  

Refuse to answer  
 
 
 

Thank you for your time. If you have any questions regarding this interview, you can 
call XXXX-XXXX to talk to our supervisor, or the Human Research Ethics Committee 
for Non-Clinical Faculties of the University of Hong Kong at XXXX-XXXX during office 
hours to verify this interview's authenticity and confirm my identity. Good-bye! 

 
 

***** End ***** 
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最新數據 
 
民研計劃今日如期在《民意網站》發放市民身分認同的最新調查結果。按照慣例，有關調查數

字已經按照政府統計處提供之 2011 年中全港人口年齡及性別分佈初步統計數字，以「加權」

方法作出調整。現先列出最新調查的樣本資料： 
 

調查日期 總樣本數 回應比率 最高百分比誤差[6] 最高認同指數之誤差[6]

12-20/12/2011 1,016 66.4% +/-3% +/-2.4 
[6] 有關誤差數字均以 95%置信水平及整體樣本計算。95%置信水平，是指倘若以不同隨機樣本重複進行有關調

查 100 次，則 95 次的結果會在正負誤差之內。個別題目如果只涉及調查內若干次樣本，百分比誤差會相應增加。

評分誤差則會按照樣本評分的分佈情況另行推算。 

 
有關市民對自我身分認同的各項數字表列如下： 
 
調查日期 9-13/6/10 13-16/12/10 21-22/6/11 12-20/12/11 最新變化
樣本基數[10] 1,004 1,013 520[10] 541[10] -- 
整體回應比率 68.2% 67.4% 65.7% 66.4% -- 
最新結果 結果 結果 結果 結果及誤差[7] -- 

自稱為「香港人」之比率 25%[9] 36%[9] 44%[9] 38+/-4% -6%[9] 
自稱為「中國人」之比率 28%[9] 21%[9] 23% 17+/-3% -6%[9] 
自稱「香港人」和「中國人」 

混合身分之比率[8] 
46%[9] 41%[9] 32%[9] 43+/-4% +11%[9]

自認為廣義「香港人」之比率 57%[9] 63%[9] 65% 63+/-4% -2% 
自認為廣義「中國人」之比率 43%[9] 35%[9] 34% 34+/-4% -- 

[7] 表中所有誤差數字以 95%置信水平計算。95%置信水平，是指倘若以不同隨機樣本重複進行有關調查 100 次，

則 95 次的結果會在正負誤差之內。傳媒引用上述數字時，可以註明「在 95%置信水平下，百分比誤差不超過

+/-4%」；以前調查的誤差數值請參閱網站。 
[8] 即選擇「中國的香港人」或「香港的中國人」的比率。 
[9] 該等變化超過在 95%置信水平的抽樣誤差，表示有關變化在統計學上表面成立。不過，數字變化在統計學上

成立與否，並不等同有關變化的實際用途和意義。 
[10] 2011 年 6 月開始，本題目只涉及次樣本，而是次調查的次樣本基數是 541，加大誤差數字已經列明表內。 
 
當被訪市民可在「香港人」、「中國的香港人」、「中國人」、及「香港的中國人」四者中選擇自

己認同的身分時，38%稱自己為「香港人」，17%自稱為「中國人」，25%自稱為「中國的香港

人」，而 18%則自稱為「香港的中國人」。換言之，63%認為自己是廣義的「香港人」（即回答

「香港人」或「中國的香港人」），34%則認為自己是廣義的「中國人」（即回答「中國人」或

「香港的中國人」），43%則選擇了「香港人」和「中國人」的混合身分（即回答「中國的香港

人」或「香港的中國人」）。 
 
由於「香港人」、「中國的香港人」、「中國人」、及「香港的中國人」四者可能意識重疊，四擇

其一未必能夠反映各項身分認同的強弱；因此，民研計劃一早就以 0 至 10 分同時測試市民對

「香港人」及「中國人」的認同程度。2007 年 6 月開始，民研計劃把香港巿民身分認同感的

研究擴充，加入「中華人民共和國的國民身分」、「中華民族的一份子」、「亞洲人身分」及「世

界公民身分」4 個單獨測試項目。及至 2008 年 12 月，有關研究再度擴充，加入巿民對不同身

分的重視程度評分，再以幾何平均方式計算各種「身分認同指數」，最新結果如下： 
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調查日期 9-13/6/10 13-16/12/10 17-22/6/11 12-20/12/11 最新變化 
樣本基數[14] 531-558 528-550 503-596 534-551 -- 

最新結果 結果 結果 結果 結果及誤差[11] -- 

「香港人」認同感 「香港人」 
認同指數
[13] 

7.90[12] 
74.8

[12] 

8.12[12]

77.7
[12] 

7.63
[12] 

74.7[12]

8.23 
+/-0.16 79.1 

+/-1.7 

+0.60[12]

+4.4[12]

「香港人」重要度[13] 7.38 7.62[12] 7.50
7.78 

+/-0.19 
+0.28[12]

「中華民族一份子」

認同感 
「中華民族

一份子」 
認同指數
[13] 

7.87 
76.1

7.42[12]

72.1
[12] 

7.29
70.8

7.46 
+/-0.22 72.5 

+/-2.1 

+0.17
+1.7

「中華民族一份子」

重要度[13] 
7.49 7.12[12] 7.06

7.18 
+/-0.22 

+0.12

「亞洲人」認同感 「亞洲人」 
認同指數
[13] 

7.96 
73.4

7.45[12]

69.3
[12] 

7.63
71.2[12]

7.65 
+/-0.20 72.1 

+/-2.0 

+0.02
+0.9

「亞洲人」重要度[13] 7.07 6.67[12] 6.88
6.96 

+/-0.21 
+0.08

「中國人」認同感 「中國人」 
認同指數
[13] 

7.63 
74.5

7.10[12]

69.7
[12] 

7.24
70.7

7.01 
+/-0.23 67.9 

+/-2.3 

-0.23
-2.8[12]

「中國人」重要度[13] 7.42 7.01[12] 7.08
6.80 

+/-0.24 
-0.28[12]

「世界公民」認同感 「世界公

民」認同

指數[13] 

6.87 
65.6

6.66
64.6

6.88
67.0[12]

6.91 
+/-0.23 67.0 

+/-2.1 

+0.03
-- 

「世界公民」重要度
[13] 

6.51 6.47 6.65
6.68 

+/-0.24 
+0.03

「中華人民共和國

國民」認同感 
「中華人民

共和國國

民」認同 
指數[13] 

6.38[12] 
61.6[12

] 

6.27
60.8

6.41
62.3

6.28 
+/-0.24 61.1 

+/-2.4 

-0.13
-1.2

「中華人民共和國

國民」重要度[13] 
6.20[12] 6.07 6.31

6.12 
+/-0.25 

-0.19

[11] 表中所有誤差數字以 95%置信水平計算。95%置信水平，是指倘若以不同隨機樣本重複進行有關調查 100
次，則 95 次的結果會在正負誤差之內。傳媒引用上述數字時，可以註明「在 95%置信水平下，各項評分誤差不

超過+/-0.25，各認同指數之誤差不超過+/-2.4」；以前調查的誤差數值請參閱網站。 
[12] 該等變化超過在 95%置信水平的抽樣誤差，表示有關變化在統計學上表面成立。不過，數字變化在統計學

上成立與否，並不等同有關變化的實際用途和意義。 
[13] 為 2008 年 12 月之新增項目。「認同指數」計算自個別樣本之認同感評分乘以同一樣本的重要度評分，然後

求取幾何平均數乘以 10，得出「認同指數」。倘若某個別樣本欠缺認同感或重要度評分之數字，則由整體認同感

平均分或重要度平均分所取代。 
[14] 由 2008 年 12 月開始，本系列題目的次樣本控制在略多於 500 個。 
 
 
最新數字顯示，被訪巿民對「香港人」、「中華民族一份子」、「亞洲人」及「中國人」的認同感

分別為 8.23、7.46、7.65 及 7.01 分，而市民對「世界公民」及「中華人民共和國國民」的評分

則分別為 6.91 及 6.28 分。重要程度方面，被訪巿民對「香港人」、「中華民族一份子」及「亞

洲人」的重要度分別為 7.78、7.18 及 6.96 分，而市民對「中國人」、「世界公民」及「中華人

民共和國國民」的重要度則分別為 6.80、6.68 及 6.12 分。 
 
把個別樣本之認同感評分乘以同一樣本之重要度評分，求取幾何平均數後再乘以 10，就得出 0
至 100 分的『身分認同指數』，0 分代表絕不投入，100 分代表絕對投入，50 分代表一半半。

以認同指數計，香港巿民六種身分的得分依次序為「香港人」、「中華民族一份子」、「亞洲人」、

「中國人」、「世界公民」及「中華人民共和國國民」，分數為 79.1、72.5、72.1、67.9、67.0 及

61.1 分。 
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民意日誌 
 

民研計劃於 2007 年 1 月在《民意網站》開設「民意日誌」專頁，以按日形式紀錄每日大事及

提供若干在當天錄得的民意調查數字。2007 年 7 月，民研計劃與慧科訊業有限公司合作，從 7
月 24 日起，「民意日誌」中的每日大事紀錄由慧科訊業按照民研計劃設計的分析方法，按日傳

送至民研計劃，經民研計劃核實後隨即上載到「民意日誌」。 
 
由於本新聞公報所涉及的部分調查項目，上次調查日期為 17-22/6/11，而今次調查日期則為 
12-20/12/11，因此是次公報中的「民意日誌」項目便以上述日期為依歸，讓讀者作出比較。以

涵蓋率不下 25%本地報章每日頭條新聞和報社評論計，在上述期間發生的相關大事包括以下

事件，讀者可以自行判斷有關事件有否影響各項民調數字，又或參閱「民意日誌」內所有大事

紀錄後，再作判斷： 
 

12/12/11 2011 年選舉委員會界別分組選舉共有約 65,500 人投票 

17/11/11 唐英年和梁振英將在本月底宣布參選明年行政長官選舉 

12/11/11 國家主席胡錦濤籲港宜做好風險防範 

6/11/11 約 120 萬名選民於區議會選舉投票 

12/10/11 行政長官曾蔭權發表 2011 - 12 年度施政報告 

9/10/11 前國家主席江澤民於辛亥革命百週年紀念大會露面 

29/8/11 警務處處長曾偉雄澄清國務院副總理李克強訪港的保安安排 

16/8/11 國務院副總理李克強抵達香港展開為期 3 天的訪問 

27/7/11 國務院港澳辦公室主任王光亞評論香港公務員的管治能力 

23/7/11 溫州發生高鐵相撞及出軌事故，並造成多人傷亡 

11/7/11 國務院港澳辦公室主任王光亞談下任香港特首應具備的條件 

7/7/11 新華社聲明前國家主席江澤民病逝消息為謠言 

1/7/11 多份報章於翌日報導七一遊行 

 
分析評論 
 
民意研究計劃總監鍾庭耀分析：「最新調查顯示，若把『香港人』和『中國人』的身分二元對

立比較，香港巿民中無論是狹義或廣義地自稱為『香港人』的比率，都比狹義或廣義地自稱為

『中國人』的比率高，大約有 20 至 30 個百分比的差距，當中自稱為『中國人』的比率更跌至

2000 年以來的新低，現時的比率為 17 個百分比。是次調查亦發現，以絕對評分計，巿民對『香

港人』身分的認同感就上升至 10 年新高，而對『中國人』的身分認同感就跌至 12 年新低。這

個發展，似乎與中國近年的經濟發展背道而馳，相信與經濟範疇以外的發展有關。此外，若以

0 至 100 分的『身分認同指數』計算（指數愈高，正面感覺愈強），香港巿民對『香港人』的

感覺最強，然後是『中華民族一份子』、『亞洲人』、『中國人』、『世界公民』和『中華人民共和

國國民』。綜合各種測試顯示，香港巿民最認同『香港人』的身分，然後是一系列的文化認同。

對『中華人民共和國國民』身分的認同程度，就相對低於其他身分認同。至於是什麼事情影響

了各項數字的起跌，讀者可以根據『民意日誌』的詳細記錄自行判斷。」 
 
未來發放（暫定） 
 
 2011 年 12 月 30 日（星期五）下午一時至二時：2011 年回顧及 2012 年前瞻  
 2012 年 1 月 3 日（星期二）下午一時至二時：特首及特區政府民望 
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THE UNIVERSITY OF HONG KONG 香港大學 

PUBLIC OPINION PROGRAMME 民意研究計劃 
Tel 電話：(852) 3921-2700  Fax 傳真：(852) 2517 6951  Website 網址：http://hkupop.hku.hk 
Address: 5/F, Kennedy Town Centre, 23 Belcher's Street, Kennedy Town, Hong Kong 

地址：香港堅尼地城卑路乍街二十三號堅城中心 5樓 

 

 Press Release on December 28, 2011  
 

HKU POP releases latest survey on Hong Kong people’s ethnic identity 
 
Special Announcement 
 
Because of the great popularity of our previous “DC Guessing Game”, a new game was launched at 
our “PopCon” (http://popcon.hk) for guessing the results of the CE Election Primary. Any user can 
make guesses on the final result of the Pan-democrats’ CE Election Primary, due to take place on 
January 8 next year. Users can make daily guesses, in order to earn credits and win prizes which 
include tablet PC and coffee coupons. Guessing figures will be released real time until the last 
minute of the election. The game was already launched at noon of December 23, and by noon today, 
the game has already accumulated 56,325 bonus PopCoins, while Albert Ho leads Frederick Fung by 
64% to 36% in the guessing game. 
 
Abstract 
 
The latest surveys conducted by the Public Opinion Programme (POP) at the University of Hong 
Kong show that if we use a dichotomy of ‘Hong Kong citizens’ versus ‘Chinese citizens’ to measure 
Hong Kong people’s ethnic identity, the proportion of people identifying themselves as ‘Hong Kong 
citizens’ outnumbers that of ‘Chinese citizens’ both in their narrow and broad senses, by about 20 to 
30 percentage points, while the percentage of those identifying themselves as “Chinese citizens” has 
dropped to a new low since 2000, now at 17%. Figures also show that in terms of absolute rating, 
people’s identification with “Hong Kong citizens” has reached a ten-year high, while that of 
“Chinese citizens” has dropped to a 12-year low. This is contrary to the China’s economic 
development in recent years, so it must be due to factors beyond economic development. Moreover, 
if we use ‘identity indices’ ranging between 0 and 100 to measure the strengths of people’s identities 
(the higher the index, the stronger the identity), Hong Kong people’s feeling is strongest as ‘Hong 
Kong citizens’, followed by ‘members of the Chinese race’, then ‘Asians’, ‘Chinese citizens’, 
‘global citizens’, and finally ‘citizens of the PRC’. Combining all measurements, Hong Kong people 
feel strongest as ‘Hong Kong citizens’, then followed by a number of cultural identities. The feeling 
of being ‘citizens of the PRC’ is the weakest among all identities tested. The sampling error of 
ratings is not more than +/-2.4 while the maximum sampling error of percentages is +/-4 percentage 
points at 95% confidence level. The response rate of the surveys is 66%.  
 
Points to note: 
 
[1] The address of the “HKU POP SITE” is http://hkupop.hku.hk, journalists can check out the details of the survey there. 
[2] The sample size is 1,016 successful interviews, not 1,016 x 66.4% response rates. In the past, many media made this 
mistake. 
[3] The maximum sampling error of all percentages is +/-4 percentage points at 95% confidence level. “95% confidence 
level” means that if we were to repeat a certain survey 100 times, using the same questions each time but with different 
random samples, we would expect 95 times getting a figure within the error margins specified. When quoting these 
figures, journalists can state "sampling error of various ratings not more than +/-0.25, sampling error of identity indices 
not more than +/-2.4, and sampling error of percentages not more than +/-4% at 95% confidence level”. 
[4] When quoting percentages of this survey, journalists should refrain from reporting decimal places in order to match 
the precision level of the figures. 



 6

[5] The data of this survey is collected by means of random telephone interviews conducted by real interviewers, not by 
any interactive voice system (IVS). If a research organization uses “computerized random telephone survey” to 
camouflage its IVS operation, it should be considered unprofessional. 

 
Latest Figures 
 
POP today releases via the POP Site the latest survey on people’s ethnic identity. All the figures have 
been weighted according to provisional figures obtained from the Census and Statistics Department 
regarding the gender-age distribution of the Hong Kong population in mid-year 2011. Herewith the 
latest contact information: 
 

Date of survey Sample base 
Overall response 

rate 

Maximum 
sampling error of 

percentages [6] 

Maximum sampling 
error of ethnicity 

indices [6] 
12-20/12/2011 1,016 66.4% +/-3% +/-2.4 

[6] Errors are calculated at 95% confidence level using full sample size. “95% confidence level” means that if we were 
to repeat a certain survey 100 times, using the same questions each time but with different random samples, we would 
expect 95 times getting a figure within the error margins specified. Questions using only sub-samples would have bigger 
sample error. Sampling errors of ratings are calculated according to the distribution of the scores collected. 
 
Recent figures on Hong Kong people’s sense of ethnic identity are summarized as follows: 
 

Date of survey 9-13/6/10 13-16/12/10 21-22/6/11 12-20/12/11 
Latest 

Change
Sample base[10] 1,004 1,013 520[10] 541[10] -- 
Overall response rate 68.2% 67.4% 65.7% 66.4% -- 

Finding Finding Finding Finding 
Finding and 

error[7] 
-- 

Identified themselves as “Hong 
Kong citizens” 

25%[9] 36%[9] 44%[9] 38+/-4% -6%[9] 

Identified themselves as “Chinese 
citizens” 

28%[9] 21%[9] 23% 17+/-3% -6%[9] 

Identified themselves with a mixed 
identity of “Hong Kong citizens” 
plus “Chinese citizens” [8] 

46%[9] 41%[9] 32%[9] 43+/-4% +11%[9]

Identified themselves as “Hong 
Kong People” in broad sense 

57%[9] 63%[9] 65% 63+/-4% -2% 

Identified themselves as “Chinese 
People” in broad sense 

43%[9] 35%[9] 34% 34+/-4% -- 

[7] All error figures in the table are calculated at 95% confidence level. "95% confidence level" means that if we were to 
repeat a certain survey 100 times, using the same questions each time but with different random samples, we would 
expect 95 times getting a figure within the error margins specified. Media can state “sampling error of percentages not 
more than +/-4% at 95% confidence level” when quoting the above figures. The error margin of previous survey can be 
found at the POP Site. 
[8] This means the percentage of “Chinese Hong Kong citizens” plus “Hong Kong Chinese citizens”.  
[9] Such changes have gone beyond the sampling errors at the 95% confidence level, meaning that they are statistically 
significant prima facie. However, whether numerical differences are statistically significant or not is not the same as 
whether they are practically useful or meaningful. 
[10] Starting from June 2011, this question only uses sub-samples of the tracking surveys concerned. The sub-sample 
size of this survey is 541, and the increased sampling errors have already been reflected in the figures tabulated.  
 
When asked to make a choice among 4 given identities, namely, "Hong Kong citizens", "Chinese 
Hong Kong citizens", "Chinese citizens" and "Hong Kong Chinese citizens", 38% of the respondents 
identified themselves as "Hong Kong citizens", 17% as "Chinese citizens", 25% as "Chinese Hong 
Kong citizens", while 18% identified themselves as "Hong Kong Chinese citizens". In other words, 
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63% of the respondents identified themselves as "Hong Kong People" in the broader sense (i.e. 
either as "Hong Kong citizens" or "Chinese Hong Kong citizens"), whereas 34% identified 
themselves as "Chinese People" in the broader sense (i.e. either as "Chinese citizens" or "Hong Kong 
Chinese citizens"), 43% chose a mixed identity of “Hong Kong citizens plus Chinese citizens” (i.e. 
either as "Chinese Hong Kong citizens" or "Hong Kong Chinese citizens"). 
 
Because the concepts of "Hong Kong citizens", "Chinese Hong Kong citizens", "Chinese citizens" 
and "Hong Kong Chinese citizens" may overlap with each other, and making a one-in-four choice 
may not reflect the actual strengths of one's ethnic identities, POP has right from the beginning 
conducted parallel tests on the strengths of people's separate identities as "Hong Kong citizens" and 
"Chinese citizens" using a scale of 0-10. In June 2007, POP expanded its study to include four new 
identities for strength rating, namely, “citizens of PRC”, “members of the Chinese race”, “Asians” 
and “global citizens”. In December 2008, the study was further expanded by including separate 
importance ratings for different identities, and the compilation of a separate index for each identity 
using geometric means. Herewith the latest results: 
 

Date of survey 9-13/6/10 13-16/12/10 17-22/6/11 12-20/12/11 Latest change
Sample base[14] 531-558 528-550 503-596 534-551 -- 

Finding Finding Finding Finding 
Finding and 

error[11] 
-- 

Strength rating of 
being “Hong Kong 
citizens” 

Identity 
index of 
being 
“Hong 
Kong 
citizens” 

[13] 

7.90[12] 

74.8
[12] 

8.12[12]

77.7
[12] 

7.63
[12] 

74.7[12]

8.23 
+/-0.16 

79.1 
+/-1.7 

+0.60[12]

+4.4[12]

Importance rating 
of being “Hong 
Kong citizens” [13] 

7.38 7.62[12] 7.50
7.78 

+/-0.19 
+0.28[12]

Strength rating of 
being “Members of 
the Chinese race” 

Identity 
index of 
being 
“Members 
of the 
Chinese 
race” [13] 

7.87 

76.1

7.42[12]

72.1
[12] 

7.29

70.8

7.46 
+/-0.22 

72.5 
+/-2.1 

+0.17

+1.7Importance rating 
of being “Members 
of the Chinese 
race” [13] 

7.49 7.12[12] 7.06
7.18 

+/-0.22 
+0.12

Strength rating of 
being “Asians” 

Identity 
index of 
being 
“Asians” 

[13] 

7.96 

73.4

7.45[12]

69.3
[12] 

7.63

71.2[12]

7.65 
+/-0.20 

72.1 
+/-2.0 

+0.02

+0.9Importance rating 
of being “Asians” 

[13] 
7.07 6.67[12] 6.88

6.96 
+/-0.21 

+0.08

Strength rating of 
being “Chinese 
citizens” 

Identity 
index of 
being 
“Chinese 
citizens” 

[13] 

7.63 

74.5

7.10[12]

69.7
[12] 

7.24

70.7

7.01 
+/-0.23 

67.9 
+/-2.3 

-0.23

-2.8[12]

Importance rating 
of being “Chinese 
citizens” [13] 

7.42 7.01[12] 7.08
6.80 

+/-0.24 
-0.28[12]

Strength rating of 
being “global 
citizens” 

Identity 
index of 
being 
“global 
citizens” 

[13] 

6.87 

65.6

6.66

64.6

6.88

67.0[12]

6.91 
+/-0.23 

67.0 
+/-2.1 

+0.03

-- 
Importance rating 
of being “global 
citizens” [13] 

6.51 6.47 6.65
6.68 

+/-0.24 
+0.03

Strength rating of 
being “citizens of 
PRC” 

Identity 
index of 
being 

6.38[12] 
61.6[12

] 
6.27 60.8 6.41 62.3

6.28 
+/-0.24 

61.1 
+/-2.4 

-0.13 -1.2
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7. The researcher shall make every reasonable effort to adhere to specifications proposed to 

and accepted by the sponsor/client. Should the researcher find it necessary to deviate from 

these specifications, s/he shall obtain the sponsor’s/client’s prior approval. 

 

8. The researcher shall not select tools of data collection or analysis because of the likelihood 

that they will support a desired conclusion, if that conclusion is not scientifically warranted. 

 

9. The researcher shall in every report and other presentation of the findings distinguish 

her/his actual data from observations or judgments that may be based on other evidence. 

 

10. Whenever data from a single survey or study are provided for more than one 

sponsor/client or when data are provided to several sponsors/clients, the researcher shall 

inform each sponsor/client of the fact. 

 

11. Respondents shall be informed of the sponsor/client of a survey, upon their request, unless 

the researcher and the sponsor/client believe this would bias responses. In such an instance, 

and upon a respondent’s request, respondents shall be told who the sponsor/client is after the 

data are gathered. 

 

12. All information and material supplied by the sponsor/client for the research must remain 

confidential. It shall only be used in this context and shall not be made available to third parties 

without the sponsor’s/client’s prior authorization. 

 

13. Without prior authorization of the sponsor/client, no findings from commissioned research 

shall be disclosed by the researcher except as provided for in Section 19c. 

 

14. Except by mutual consent, data must not be sold or transferred by either the sponsor or the 

researcher to parties not involved in the original contract work. If data is transferred by mutual 

consent, this must be done in a manner that respondents remain unidentified. 

 

15. Unless there is agreement between researcher and the sponsor/client to the contrary, the 

research techniques and methods, such as sampling designs, interviewer instructions, test 

designs, questionnaire wording, analytical tools etc., used for the study remain the 

researcher’s property, if s/he has developed them. 

 

16. Unless there is agreement to the contrary, also all data, research documents (such as 

protocols and questionnaires) or any other material used in the study shall be the property of 

the researcher. The researcher is, however, required to provide for storage of this material for 

whatever period is customary in a particular country. This obligation shall be considered 

fulfilled by storage in a recognized data archive, if necessary, with restricted access. 
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17. Upon completion of a research study and after the researcher has submitted the final 

report, the sponsor/client may request, according to previous, mutually agreed upon 

specifications, a duplicate set of the data prepared from the questionnaire, provided that the 

sponsor shall bear the reasonable cost of preparation of such duplicates, and that respondents 

remain unidentified. 

 

 

B. Responsibilities of Sponsors/Clients 
 
18. Potential sponsors/clients asking for research proposals and quotations recognize that, in 

the absence of a fee or other form of payment, such proposals and quotations remain the 

property of the researcher. In particular, prospective sponsors/clients must not use the 

proposals of one researcher competitively in order to negotiate or obtain a lowering of the price 

from other researchers. 

 

19. Reports provided by the researcher are normally for the use of the sponsor/client and 

his/her agents. The researcher and the sponsor/client shall agree regarding the means of 

dissemination of the complete or partial results of a research study to other parties or to the 

public. 

 

(a) The sponsor/client and researcher should try to ensure that any publication of study results 

will not be quoted out of context or distort any facts or findings of the study. 

 

(b) The researcher must be consulted in regard to the form of publication and is entitled to 

refuse to grant permission for his/her name to be quoted in connection with the study where 

s/he considers clause (a) has been violated. 

 

(c) If the researcher becomes aware of the appearance in public of serious distortions of the 

research, s/he shall publicly disclose what is required to correct these distortions, including, as 

appropriate, a statement to the public media or other groups, in or before which the distorted 

findings were presented. 

 

 

C. Rules of Practice Regarding Reports and Study Results 
 
20. Every complete report on a study should contain an adequate explanation of the following 

relevant points: 

 

(a) for whom the study was conducted and by whom it was carried out; 

(b) the purpose of the study; 

(c) the universe or population to which the results of the study are projected; 
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(d) the method by which the sample was selected, including the type of sample (probability, 

quota, etc.), the specific procedures by which it was selected and the actual size of the 

sample; 

(e) the degree of success in actually carrying out the sample design, including the rate of 

non-response and how it was calculated or a comparison of the size and characteristics of the 

actual and anticipated sample; 

(f) a description of estimating procedures (if any) and/or weighting procedures used to adjust 

raw data; 

(g) a full description of the method employed in the study; 

(h) the time at which the study was done, and the time span covered in collecting data; 

(i) a copy or printout of the questionnaire, interview schedule or other data collection 

instrument(s) including instructions. 

(j) which results are based on parts of the sample, rather than the whole sample; 

(k) a description of the precision of the findings, including, if applicable, estimates of sampling 

error. 

 

21. Technical terms shall be employed in the report in accordance with their commonly 

understood scientific usage. 

 

 

III.  RULES OF PRACTICE BETWEEN RESEARCHER AND 
RESPONDENTS 
 
 
D. Responsibility to Informants 
 
22. No informant, respondent or other research participant must be adversely affected as a 

result of his/her answers or of the research process. The researcher shall respect 

respondent’s decisions about their participation in the research and use no methods or 

techniques by which the informant is put in the position that s/he cannot exercise his/her right 

to withdraw or refuse his/her answers at any stage of the research. 

 

23. Researchers shall respect the need of informants, respondents or others participating in 

the research for privacy, confidentiality and data protection. 

 

24. No response in a survey or other research finding shall be linked in any way to an 

identifiable respondent. Respondents must remain unidentified, except in rare cases, with the 

respondent’s specific permission and provided that it is not ruled out by national law. The 

researcher must take measures to prevent deductive disclosure.  

 

25. The interview method or any other method employed by the researcher must never be 

used as a disguise for other purposes such as marketing, sales solicitation, fundraising or 

political campaigning. 
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E. For Interviewers 
 
26. Research assignments and materials received, as well as all information from respondents, 

shall be held in confidence by the interviewer and revealed to no one except the research 

organization conducting the study. 

 

27. No information gained through a research activity shall be used, directly or indirectly, for 

the personal gain or advantage of the interviewer in his/her relations with the respondents. 

 

28. The research shall be conducted in strict accordance with specifications. No interviewer 

shall carry out more than one assignment in contact with the same respondents unless this is 

authorized by the research organization and its clients. 

 

 

IV. RULES OF PRACTICE BETWEEN RESEARCHERS 
 
 
29. The principle of fair competition, as generally understood and accepted, should be applied 

by all researchers, even in cases where they may be the sole operators in their country. 

 

30. In their personal and business relationship, researchers will be governed by the tradition of 

common respect among colleagues in the same profession. 

 

31. No outside pressure, political or commercial, can be used by a research organization to 

justify violation of this code. 

 

32. Members shall not try to turn to account or put into evidence the fact of their membership in 

WAPOR as a token of professional competence. Membership implies no guarantee of 

qualification, but it does imply acceptance of this code. 
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WAPOR 專業操守 

I 引言 

1. 爲推動民意研究應用科學化的主要目標及履行其對公衆的責任，世界民意研究學會

(WAPOR)特此為會員釐訂出一套道德範例，以及一套研究者及大部分公眾人士均認同的專

業操守框架。  

2. 在一個日益複雜的世界，社會和經濟的長遠計劃越來越取決於可靠的民意調查。普通公

眾是這類信息的主要來源。因此，世界民意研究學會成員認同，有責任保護公眾免受魚目混

珠的“研究”所誤導或利用。與此同時，學會同樣確定研究者應同時擁有發表意見和進行民

調的自由。  

3. 為謹守科學調查的基本標準，世界民意研究學會成員必須對其專業負責，同時對爲這項

工作提供協助及支援的人士負責。  

4. 此守則旨在制定出適用于民意研究的領域的道德規範和常規慣例。成員應盡力堅守此守

則，以保持公眾的信心，令他們相信這領域的研究者會受一套經多年經驗發展、健全和基本

的原則所規管。  

 

II 研究者 (RESEARCHER) 與贊助機構 (SPONSORS)/客戶

(CLIENTS)之間的守則 

A 研究者的責任 

5. 所有研究的指導性原則，是必須客觀地研究事實和資料，在符合可用資源和技術的範疇

內盡可能做到精確。  

6. 在合作未落實前，研究者必須向贊助機構準確地提供他/她的經驗、能力和所屬組織等信

息。 

7. 在執行工作時，研究者將合理地盡力維持曾經向贊助機構提出並以獲得接納的規格。如

果研究者發現有必要偏離這些規格，他/她需獲得贊助機構的預先批准。  

8. 如果某結論並沒有科學根據，研究者不得因為某分析方法可得到支持他/她希望得到的結

論，而刻意去選擇該分析方法。  
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9. 研究者在每個報告中，必須清楚區別他/她手上的實際數據，和基於其他證據的觀察或判

斷。 

10. 當某調查或研究的結果數據需要提供予多於一個或多個贊助機構/客戶，研究者必須如實

通知每一個贊助機構/客戶。  

11. 除非研究者和贊助機構/客戶相信，向被訪者透露贊助機構/客戶的身分會令對方的回應

出現偏差，否則，當被要求時，必須如實告知被訪者。在此情況下，當被訪者要求，研究者

必須向被訪者透露贊助機構/客戶的身分。 

12. 所有贊助機構/客戶提供的信息和資料必須保密，並且只可應用在該情況上，在未經贊助

機構/客戶授權的情況下，不可提供給第三方。 

13. 未經贊助機構/客戶的預先批准，研究者不得私自公開該機構委託進行的調查結果(第十

九章(c)的情況例外)。 

14. 除非雙方同意，贊助機構或研究者不得把調查資料出售或者轉讓給沒有涉及在原本合約

內的第三者。即使經雙方同意後轉讓資料，也要確保被訪者身分保密。 

15. 除非另有協議，由研究者開發用於該研究的調查技術和方法，例如抽樣設計、被訪者指

引、問卷設計、分析工具等等，知識產權應由研究者擁有。 

16. 除非另有協議，所有資料、研究文件(例如協議和問卷)或用於調查/研究工作的其他資料

將是研究者的資產。然而，研究者需要把資料儲存的時間則由每個國家個別訂出。研究者為

履行此責任時，可把資料儲存在一個可識別的資料檔案館，如有需要，甚至可限制存取的權

利。  

17. 當研究完成並在研究者提交了他/她的最後報告後，倘若贊助機構/客戶願意負擔合理費

用，以及承諾爲被訪者的身分保密，贊助機構/客戶可以根據雙方先前互相同意的規格，要

求研究者提供由調查問卷所得的所有資料的副本。  

B 贊助者/客戶的責任 

18. 在合作未落實及尚未以任何形式繳付任何費用之前，贊助機構/客戶若要求得到研究建議

書和報價單，該等文件的知識產權應為研究者全權擁有。贊助機構/客戶尤其不得利用一個

研究者的建議書，與其他投標者進行談判或向其爭取降低價格的要求。  

19. 一般而言，由研究者撰寫的報告只限於贊助機構/客戶和他/她的代理者所使用。就如何

向第三者或公眾發放全部或部分的研究結果，研究者應與贊助機構/客戶商討並達成共識。  



8 
 

(a) 贊助機構/客戶和研究者應盡力確保任何與研究有關的出版物，不會出現不能引證的內

容，或者歪曲任何事實或研究結果。 

(b) 贊助機構/客戶必須就出版物的形式諮詢研究者，若研究者認為贊助機構/客戶違反了上

述條件(a)，研究者有權拒絕他/她的名字在有關研究的出版物內被引述。  

(c) 如果研究者意識到調查的結果將會嚴重地誤導公眾，在失實的研究結果公佈時或之前，

若恰當的話，研究者可公開揭露任何可以更正視聽的調查資料，包括對大眾傳媒或其他組別

發聲明。  

C 關於報告和研究結果的守則 

20. 每份完整的研究報告應該包括下列各點的闡釋：  

(a) 贊助機構/客戶(者)及研究機構(者)；  

(b) 研究的目的  

(c) 研究的對象及可推斷的代表人口；  

(d) 選取樣本的方法，包括抽樣的類型 (隨機、限額等)，抽樣的特定程序及實際的樣本數目；  

(e) 抽樣方法被確實執行的程度；調查的成功回應率，包括如何計算拒答率，及把預期和實

際的抽樣數目和特徵作比較； 

(f) 詳細描述所有報告內的數據的評計程序(如有)，及/或用作調整原始數據的加權程序； 

(g) 詳細描述所應用的調查方法； 

(h) 調查的完成時間，及收集資料的時間； 

(i) 訪問程序表或問卷及其他研究工具包括訪問員指引的副本； 

(j) 清楚交代哪些結果是基於次樣本，而非整體樣本； 

(k) 報告數據的準確程度，包括抽樣的誤差估計(如適用)。  

21. 使用在一個研究報告內的學術術語，需依據一般理解的科學用法。  
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III 研究者 (RESEARCHER) 與被訪者 (RESPONDENTS) 之間的守

則 

D 消息提供者的責任 

22. 消息提出者、被訪者或其他參與研究者，不應因為他/她所回答的答案而在研究過程中受

到不利的影響。研究者應尊重參與者的意願，也不可使用任何方法或技術，剝奪被訪者在研

究過程中行使退出或拒絕回答的權利。  

23. 研究人員應尊重消息提出者、被訪者或其他參與研究者的需要，如私隱、保密性及資料

的保障。 

24. 調查結果應綜合分析，在任何情況下均不可透露可辨認個別被訪者的資料。被訪者的匿

名身份必須得到尊重，除了在極少數情況下，被訪者同意披露其身份，同時亦不違反當地法

律，研究人員亦應設法防止有預謀的披露。 

25. 研究人員所使用的任何研究方法不可偽裝作其他用途，如市場營銷、商業銷售、籌款或

政治宣傳。  

E. 對於訪問員 

26. 研究工作、收集到的物資，以及被訪者提供的所有資料，訪問員除向負責研究的機構透

露外，必須對外保密。  

27 訪問員不可直接地或間接地透過研究活動獲得的信息，從被訪者身上得到個人利益或佔

有優勢。   

28 研究人員必須嚴格地按照規定要求進行。除非得到研究機構和有關人士同意，訪問員不

可對被訪者同時進行多於一個訪問工作。  

 

IV 研究者 (RESEARCHERS) 之間的守則 

29. 所有研究者必須奉行公平競爭的原則，即使他們可能是該地區內唯一可進行研究的機

構。  

30. 在個人和商業關係的範疇上，研究者應受制於同業間互相尊重的慣例。  

31. 研究機構不能以外界壓力、政治或者商業理由，作為違反本守則的理據。  

32. 世界民意研究學會的成員資格並不等同專業能力及品質的保證，它只意味著成員對這個

守則的認同。  




