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Hong Kong’s Inaugural Indicator Reads 6.74 for Overall Well-being & Satisfaction Level on the Quality of Home Life
“SIMPA Quality of Home Life Indicator” Finds

Home Cooking and Dining at Home with Family Improves Quality of Home Life

Hong Kong, 15 September 2004 – Hong Kong people give a 6.74 rating on the city’s inaugural indicator survey for overall well-being and satisfaction level of the quality of home life.
Hong Kong people’s living condition has long been a largely debated issue. Previous discussions often put their focus on the cost-of-living and expenses, while overlooking the basic intrinsic quality and the level of satisfaction in their day-to-day home lives. In an effort to gauge a deeper understanding of Hong Kong people’s satisfaction in their homes, SIMPA - a gas appliance brand marketed by Towngas - commissioned the Public Opinion Programme (POP) of the University of Hong Kong to delve into Hong Kong people’s perception of their quality of home life.
In August 2004, a total of 515 randomly selected Hong Kong residents above the age of 18 were interviewed via telephone.   Respondents were asked to assess their home life quality in different aspects, and a list of supplementary questions relating to activities at home.  An overall rating for “Quality of Home Life” was constructed based on respondents’ self-assigned satisfaction ratings with the materialistic and non-materialistic aspects of home life, then multiplied by the respective importance weighting indicated by them. 

Using a scale of 0-10, with 0 indicating extremely dissatisfied and 10 indicating extremely satisfied, the SIMPA Quality of Home Life survey found that the overall satisfaction rating (weighted mean) to be 6.74.  

Philip Siu, Senior Commercial Manager, The Hong Kong and China Gas Company Limited says:  “Given that Hong Kong people lead such hectic lives, they may often forget the basic pleasures within a home. But according to the survey findings, contrary to this common perception, Hong Kong people perceive the materialistic and non-materialistic aspects as equally important factors for determining overall satisfaction in their home lives,”
“This survey explores an area seldom studied in the past - it offers a viewpoint into what Hong Kong people perceive and require to improve their general quality of home life. This is valuable to us as it matches with our determination and commitment to understand the needs of our customers and seek to provide product solutions to best serve the Hong Kong people.”
The survey revealed those who frequently dined with family members at home achieved the highest overall satisfaction rating (7.00), while those who do not have meals with the family at home scored the lowest rating (5.99). In addition, further analysis of the survey findings discovered respondents who opted cooking as their most enjoyable activity at home scored the highest overall Quality of Home Life rating (7.17) when compared to those from different groups.
80% of the respondents preferred dining at home and the reasons include healthier (46%), building a closer relationship with family members in a comfortable environment (24%), saving money (18%) and feels that cooking at home is fun (9%).
Using a scale of 0-10, respondents gave a (7.17) satisfaction rating for the activities and time spent with family members, a (7.68) rating on their satisfaction level of the family members’ care/attention/love aspects. The lowest rating among the non-materialistic aspect was satisfaction rating with neighbours at (5.72).

The survey also revealed that in terms of the tangible self-assessment element, Hong Kong people had the highest satisfaction rating for home entertainment and hi-tech facilities (6.65), with a mildly lower satisfaction rating given to the size of the home (6.35) and the amount of personal space at home (6.24).

When asked to indicate aspects they wanted to improve most to effectively upgrade quality of home life, over 40% of respondents indicated home size, with 27% and 18% opted for “quality of community they belonged to” and “personal space” respectively.  In terms of home equipment and appliances, over 40% indicated kitchen and bathroom facilities, outnumbering that for computer, AV and home entertainment facilities.

“In light of the survey findings, Hong Kong people derives lots of satisfaction in personal and individualized activities but achieve an even higher level of satisfaction when spending time interacting and bonding with family members and enjoying a home cooked meal. With Hong Kong people treasuring their family time at home, they see a need to pay more attention to the kitchen facilities,” said Philip.

 “SIMPA is dedicated to grow and develop with the Hong Kong people, ensuring their needs are catered to, and maximising the quality of satisfaction within the home.”  

“The crowded living condition in Hong Kong is an on-going issue. But it is interesting to note that over one quarter of the respondents indicated wanting to improve the quality of the community they live in rather than having more personal space at home. By the same token, Hong Kong people have placed more importance on the overall well-being, including home size of the entire family above their own personal interest,” said Dr. Robert Chung Ting-Yiu, Director of Public Opinion Programme, the University of Hong Kong.
Summing up findings in the inaugural SIMPA Quality of Home Life Indicator Survey, Philip Siu concluded: “While the rating of 6.74 is definitely a passing mark, it sends a clear and important message that there is still a lot of room for improvement in development of Hong Kong people’s overall state of well-being and satisfaction surrounding their quality of home life.”

“We are pleased to be able to offer Hong Kong people insights into the quality and satisfaction of their everyday home lives. For a more quality life, Hong Kong people may need to pay more attention on areas such as enhancing the home cooking and dining experience in developing stronger emotional interaction with the family.” 
About SIMPA

SIMPA, launched in 2003, is the second in-house brand of Towngas. Being a 100% quality brand, SIMPA stands for Simple Appliance: minimalist and practical home appliances tailor-made for families in Hong Kong. Perfectly perceived for modern lifestyles, these products provide economic purity with Towngas’ well-known name for quality. For more information, please visit www.towngas.com
About the Public Opinion Programme, the University of Hong Kong

Established in 1991, the Public Opinion Programme (POP) collects and studies public opinion on topics that could be of interest to academics, journalists, policy-makers, and the general public. POP is under the Faculty of Social Sciences in the University of Hong Kong. For more information, please visit http://hkupop.hku.hk 
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