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Research Objectives
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The Hong Kong Infant and Young Child Nutrition
Association (the Association) is committed o ensure
accurate and balanced infant and young child
feeding information is made available for parents to
make informed choice
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The study aims to understand the parents' views and

attitudes on the draft HK Code released in late
October for public consultation and its related issues
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Research Background
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Objective: To understand Hong Kong parents’ views on the
draft HK Code, especially the view on the regulation of the
advertisements, sales and marketing activities of formula milk
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EXI=

POP designed the questionnaire independently after
consulting Hong Kong Infant and Young Child Nutrifion
Association while POP has also enjoyed full autonomy in
fleldwork operation, data collection and data analysis. POP
takes full responsibility for all findings reported.
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Contact Information

oA HEHH
Date of survey

FEEERAES

Target population

FEREWPES

Survey method

BRAKIIN

Sample size

AR O E=R
Effective response
rate

AR =
Standard error

- 69.2% (L&
" 69.2% (based on the number of eligible target respondents)

2012412858 % 10H

December 5to 10, 2012

185 sl B FHE V2T LRI E

. Cantonese speaking HK citizens of age 18 or above who

are parents

s 8 B R TRt ARy B ah s

Random telephone interviews by real interviewers

. OSBRI E 2

" 515 successful cases

B2 RAVEHETH)
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Less than 2.2%, ie. the sampling error of percentages shall
be not more than +/-4.4% at 95% confidence level
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Survey Findings
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Nearly 70% of parents interviewed are not aware of the
government’s public consultation on the draft HK Code

Don't know/
hard to say
B/ EheE

3%

(Base = 515)

(F:# = 515)

Q2 Are you aware that the government has recently launched a public consultation about vetting the promotional and
° marketing practices of formula milk and related products (e.g. feeding bottles and teats) for infants and young children?
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40% of respondents think the legislation should not be applied for
formula milk for young children aged 6 months old or above

] | | | |

6 months-1 year old _I23 A

6B H -15% '

>1-2years old

1 5ELA_E-25%

>2-3 years old

255 A B-35%

No need to extend to 6 months or above
IEFEEELEEM A

Should not be prohibited at all
TERIEFEEZE L

Others
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Don’tknow / hard to say —| 13%
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Q3 The World Health Organization suggests that babies should be breastfed in their first 6 months. Some developed
countries prohibit the promotion of milk formula for infants aged 6 months or below. If the Hong Kong government
would like to legislate for similar legislation, do you think the ban should be applied for young children who are 6
months old or above? If yes, which of the following age group do you think the ban should apply for? [Read out
answers]
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Only 20% of respondents agree the saying that low breastfeed rate is mainly
influenced by formula milk’s advertisements and promotional activities
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Very much support [ I7%
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FERE
Don’t know / hard to say 0
o hasd [—Iﬂ o
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Q4 There is a saying that breastfeed rate is low in Hong Kong mainly due to the influence of the advertisements and
promotional activities of formula milk for young children aged 6-36 months, do you support or oppose this argument?
[Interviewer to probe the intensity]
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Over 60% of respondents think the formula milk manufacturers should
not be prohibited from providing information on feeding and nutrition

Don't know /
hard to say /
1n0 opinion
A
iy

13%

(Base = 515)

(F:# = 515)

Q5 Do you think the formula milk manufacturers should be prohibited from providing any information on feeding and
nutrition to customers, for example, they cannot answer to the enquiries when customers call to enquire the use of their
products?
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More than 70% of respondents think the formula milk manufacturers
should not be prohibited from organizing any activities

Don't know /
hard to say /
1n0 opinion
B
e

11%

(Base = 515)

(F:# = 515)

Q6 Do you think the formula milk manufacturers should be prohibited from organizing any activities involving infants,
young children, pregnant women and mothers of infants or young children, such as parenting seminars and baby
crawling competition?
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More than 60% of respondents think the formula milk manufacturers

should not be prohibited from giving free sample of formula milk
for young children aged é-36 months

(-

Don't know /
hard to say / no
opinion
iR
B

11%

(Base = 515)

(8 = 515)

Q7 Do you think the formula milk manufacturers should be prohibited from giving free sample of formula milk for
young children aged 6-36 months to consumers?
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Nearly half of respondents think it will be bad to the consumers if to
ban all the release of information of formula milk provided by
manvufacturers and distributors

]
Very good [ ' 50/,
e 23%
Quite good 10
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Q8 If all the release of information of formula milk for infants and young children aged 36 months or below provided
by manufacturers and distributors will be banned in the future, do you think it is a good or bad thing for the consumers?

[Interviewer to probe the intensity]
@ Q8 #1ER H & Ak I BUERE Ky SH R 88 U =R DA N4 59y RGN - IRl M E S (R B e E ?
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Conclusion
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Majority of respondents are not aware of the public
consultation launched recently while 40% consider banning
promotion of formula milk for young children aged 6 months
or above as unnecessary.
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Only 20% support the saying that low breastfeed rate in HK is
mainly influenced by the advertisements and promotional
activities of formula milk while half hold the opposite view to
the saying.
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Conclusion
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Around 60-7/0% think the formula milkk manufacturers should
not be prohibited from providing information on feeding and
nutrition, organizing activities and giving free sample of
formula milk for young children aged 6-36 months.

o f% - AT —PZHE R AR AR e A P K oy 5 P SR AT AR =k DA
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Finally, nearly half of respondents think it will be bad to
consumers to prohibit all the release of information of
formula milk for infants and young children aged 36 months
or below by the manufacturers and distributors.
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HKIYCNA's Oplnlon & Position
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Implications of Survey Findings
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68% of Parents interviewed were not aware that the
government has recently launched a public consultation
about regulating the promotional and marketing practices
of milk formula and related products(such as milk bottles and

nipples).

— This shows that the public do not have enough time to
understand the related issues thoroughly.
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Implications of Survey Findings
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Only 12% of respondents thought that the government
should prohibit the promotion of milk formula for young
children up to 3 years old.

— This reflects that the regulation of milk formula and related
products up to 3 years old as proposed in the Draft HK Code
Is at odds with the general opinion of parents.
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Implications of Survey Findings
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Over 50% of parents objected to the view that
advertisements and promotions of milk formula for 6 — 36
months was the root cause of the low breastfeed rate in
Hong Kong.

— As shown in survey results, the public understanding is that
the low breastfeed rate in Hong Kong has little to do with the
effects of advertisements and promotions of milk formula.




Ve

5e

j-l-l\\‘l:l %%T

Implications of Survey Findings
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62% parents were against that *Ythe formula milk

manufacturers should be prohibited from providing any
information on feeding and nutrition to customers”.
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/1% of parents showed objection to banning formula milk
manufacturers from organizing ANY activities involving
infants, young children, pregnant women and mothers of
infants or young children, such as parenting seminars and
baby crawling competition.
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Implications of Survey Findings
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64% of parents were against that the formula milk
manufacturers should be prohibited from distributing free
samples for over 6- month-old infants to consumers.

— From the survey results, it is clear that majority of parents
disagreed with the contents and scope of regulation
proposed by the Draft HK Code. They hope that Formulas
manufacturers should be dadllowed to provide information,
organize activities or distribute free samples.

/




Ve

B et

HKIYCNA’s Recommendations

. Hﬁgﬁzﬁﬁé\?%&’ri)%)%lgﬁiﬁi i T BT AR
AR E T REET ©

The Association has asked for a meeting with Dr. Ko, the

Secretary for Food and Health to discuss the HK Code in
more details.

o IEEISRFISRBUMR: " BT, EERARE TR - EEUN
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The Association also proposes to extend the consultation
period so that the government can listen to the views from
parents, the industry and different social sectors.
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HKIYCNA’s Recommendations

o HE{rtEH KIS
The Association puts forward its stance in 5 main poinfts :

1) IERE 6 H B T RA A M S HET R

Regulate marketing behaviors of breastmilk substitutes up

to 6 months through legislation

2) TBUR A ol P AR5 P I RR 1

T

he restriction on the use of frademark should be eased
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HKIYCNA’s Recommendations
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Both “marketing code” and “labelling and quality

standards” should be addressed separately
4) DRPIALE T R ERS& A

A legislative path is essential for labelling and quality

standards
5) BLAGFE BT AR AL AR

An integrated approach 1o promote breastfeeding is

required
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Q & A Session




