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Objectives and Background

Obijective: To gauge the local working population’s awareness and

attitude towards LGBT individuals in Hong Kong, and to uncover
Issues faced by the local LGBT employees in the workplace.

Consisted of two parts, namely 1) Telephone Representative
Survey of the Hong Kong working population, and 2) Online Focus
Survey of the Hong Kong LGBT working population.

HKUPOP and Community Business worked together to design the
guestionnaire; POP enjoys full autonomy in doing the survey,
POP takes full responsibility for all findings.



Research Design —
Working Population Survey

Date of interview
13 December 2011 — 8 January 2012

Sample size

1,002 local citizens of age 18 or above who were currently working full-
time, part-time or seeking jobs at the time of interview.

Survey method

Random telephone survey conducted by real interviewers under close
supervision.

Telephone numbers

Random numbers drawn from residential directories, plus another set
of numbers generated by “plus/minus one/two”, in order to capture
unlisted numbers.



Research Design —
Working Population Survey

Birthday rule

When contact was established with a target household, one worker of
age 18 or above was selected. If more than one subjects are
available, one was selected using the “next birthday rule”.

Response figures

Effective response rate = 66.9%; Sampling error = not more than
plus/minus 3.2 percentage points at 95% confidence level.




Research Design —
LGBT Employee Survey

Date of interview
12 November 2011 — 14 January 2012

Sample size

A total of 628 submissions were received, among them, 626 cases
were regarded as valid after data cleaning.

548 cases were LGB individuals whereas 78 cases were T individuals.
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Overall Observations

As an overall observation, it seems that most Hong Kong working
people say they are accepting of LGBT individuals.

— Most respondents agreed that LGB individuals should feel able
to be open about their sexual orientation.

— Most “would have no special feeling” or “would not mind” if
someone close to them told them they were LGBT individuals.

However, their interaction with LGBT individuals is generally rare,
and they may not be able to understand the real problems.

— Although majority of the general working population said they
knew what the terms gay, lesbian and bisexual means, only
less than one fifth claimed they know what “transgender”
means.

— Almost 60% said they do not know any LGBT individuals In
Hong Kong. Those who do, 70% do not talk with these
Individuals about sexual orientation or gender identity.
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Overall Observations

Most respondents believed LGBT individuals are subject to
“‘discrimination or prejudice” and face “negative treatments”.

The LGBT community, through the LGBT Employee Survey, has
iIdentified a number of important issues iIn their working
environment, which warrants further studies if not immediate
actions.

Mainstream opinion is that

— companies in Hong Kong should take proactive steps to ensure
that LGBT employees are treated fairly

— there Is a need for more inclusiveness of the subject of sexual
orientation and gender identity in Hong Kong.

12



COMMUNITY BUSINESS

% BARCLAYS

13



COMMUNITY BUSINESS

% BARCLAYS

AY 14



- HEEHEGER

7w NIIRR ATz

SR B NR S AL, HiEE L

A o
B 1 T EBEBEECH R IR RN LA 7
BT B2 7

D

Ahg%
m FfHE RS T
Ah 6%

m EERLA L
THE /FEE | |
|
0 10 20 30 40 50 60
® BARCLAYS

AY



© RERTENGRR > SHEGEE (BEUETIAL) 8
FERIFE T SE = A RERE -

& 10 : " SBA LU TG AT LIFEZRE 7

EREBERSHTEREM
LERLIEEE

SERRARARRSTHTEAR

KEEXRERST R

EREAEREHTEZR
TR R R

W EAEREFALETNTHES
I I I I
0 10 20 30 40 50 60 70 80 90 100

COMMUNITY BUSINESS

y ® BARCLIAYS



AN .. BELLRIIRA —BOSRAYER

«  PEIT80% FHIAEIEHE A A

-0 (RS & A T A S B T
3 1 T Ll TSR AE SR AT 2/A

et B BB
e
- %ﬂ%
/SIS E o EE e H -
W ERREMEAL
/e . BMAIAL
/iR R NG = 13%
| |
0 10 20 30 40 50 60 70

COMMUNITY BUSINESS

) g 4
AY

% BARCLAYS

17



"
AN ... AEERIEA —EBOS RIS

© CHE R B AR S A e

11 21 ALl FIg R A LUES g 7

BERAZRSHTERR )
R R A E AR

KBRS RASHAER ﬁ)»
S 3%
2%

SEREERAZRSHAEH

RERRZRTHAEAZM

P W AT LUIESNEEEE%
AFRTEER 560 ] LR RIS a0 E

|
0 10 20 30 40 50

COMMUNITY BUSINESS

y - % BARCLAYS



COMMUNITY BUSINESS

B o # BARCLAYS

AY 19



I A L SR FE BT REA

E& B B RE “AMR”

o KEL H/u\{Egﬂ%ﬁi_j?ﬁA/\Eﬁm/u
& 12 " EEECRIMEERLE /B RIEE R B Z 25 (I AR REMEA )7

RBAH

12 /AR H

=2 s

47%

W IR
TEE/EEE ? = S EMEE A

| I
0 10 20 30 40 50 60

COMMUNI TY BUSINESS

y % BARCLAYS



3(4 [:, ?i@&?lﬁﬁﬁ%%%ék

SRS “AE

(A= S S PN R eV AR

SSSSSSSSSSSSSSSSS

EFRRA R ER LA [EE

=

TH E N By

% BARCLAYS

21



RS FERRSFAN T LAMEENSS

© [FERAGHEAHS THIHRHE A TTEIRE

5 15 BT T E LS ECRIEERLE / BLR a3 B 2 245 7

HANBTEM ﬂ
%
e
_

HEMIMTAL
$H2M/ L7

HTE

D

W AR LR BNRTSEY

0 10 20 30 40 50 60 70 80 90 100

HEMmES

i

HARRAFAE

COMMUNITY BUSINESS

y - % BARCLAYS



p——
- BLEHESR

FE g B LIE BORRF T AR, AR =RIFRE:

;ﬁ C g 2 2 A S S

SSSSSSSSSSSSSSSSS

w - % BARCLAYS



AY

&8 LIEEFERA S B E SRR B R

o 13% [HEE EF s &K 2 & mEET
© < 55H34% FRFRAFHER &2 AR

& 17" ZEEERECAINEER K /BRI EE R - M LF L2 F R BT

AERFEH S £ BFLLTIEE 7
BRI RYE

‘Eﬁ#ﬁﬂ%
Iﬁmﬁ
ﬁ%ﬁﬂiﬁﬂllﬁﬁm
SRTEER ﬁm&ﬁﬁﬁﬂ

]I”

ﬁﬁﬁﬁﬁ?‘ﬁﬁ#ﬁlﬁi‘iﬁﬁ%ﬁ

10 20 30 40 50 60 70 80 90 100

o

COMMUNITY BUSINESS

h o - % BARCLAYS

24



&8 LIERFE 2 3 ESHY R SR

© BENLEHEINACHESEEZEBEI] -

B 18 " LIFEABEETEERILEIARE 7

z | | | | |
B ABEASHRE
SR e e mv H @9

AERBRESANEER - 47% 58%
K / SitERIEEE |
FISHARME « SRR Pﬁ i .:ﬁ:ﬁm T EERSRE
0 10 20 30 40 50 60 ?ID BIO

COMMUNITY BUSINESS

y @ BARCLAYS



AY

AR TAERIF B

- 85% [Al& e B R A HLEY LAFEME - S & a2
20 : T BASE B TIEBE T XSRS » TR TR 7,

FETHE CHRNEEHRR
HEGRAMRERHTE

ATRLARREZECHER

HEBHFE I L—EaS
BiE—LH R

THETETRREEBRLA
BB A ERE D

B HE TIFRMRLSIas  FINFR
Be DEEXENH RS

COMMUNITY BUSINESS

I s
__ 42% 54%
__ 36% 470%
_illl 31% 38%
_illl 31% 38%
_- 320 3B%
N m 8z,
F | | | 30% 37% | 'ﬂ.“.:Faa_*—"T i '%{Eﬁﬂr‘?ﬁi{_
0 10 20 30 40 50 60 70 80

% BARCLAYS

26



AY

I /P

°

EREER  ZER—ES5

LRE T RNEROMABREMIEER

TS THY S OfE

& 21T

e 5

LRI TAERIE A A

SR FE T

LB T EFRETXERES  MRELUTIER 7,7

EHBENEENE  BE .« BB H

39% 53%

B/ EREER o 0
EEEOTH 2 30% 32%
BTERO2BHRATE B% 27% B0%
N Ve m
BERPAE LM 21% 26% TS, A TEERLRE
F | p> |

0 10 20 30 40 50 60 70
W

% BARCLAYS

27




FQ.,.
AR TAEE S B R

© EMMALE » DUk ST M -

22 ' R B LA L FRET X ZMARS  MBELUFIEL 7

| | |
HRBATFED h @

B /EEEtE e qa% 22% )

‘ . . s,
BFuEz 02EAREREET F | |19% 23% B | 11T ERESRE
| |
0 10 20 30 40 50

COMMUNITY BUSINESS

y ® BARCLAYS



- KRR T/EME ¥ aRE B =

© BUEPRITEEERY AR TR

23 BB R CRIEMERIKE /Bt R E3E - e LIEEA L ZILL P IEE¥TF 7

mmmmmmmmm%

wrAtRsAENTS s

T# R EERAETARKACERS '

HREARRARERSAEEsD I e

BHE2MRERIEER K/ R R BR AT

N
e B T{FEARERNIEE AR EHE

30 40 50 60 70 80

COMMUNITY BUSINESS

y ® BARCLAYS



=
- WETE B8

85% FEH N 158 R & A BRI
85% AT RIERE R - MR R

b

® BARCLAYS



30% 80% fElg N L3RR 1E>< & EFIERAUEHE -
0 MEREEREEN TIEMREE A FER -

COMMUNITY BUSINESS

y % BARCLAYS ..



/ \\fﬁ' = 'é\\ —}Ef

L bl

AR S

b
S

e.( [ (R EFE R LA E L FRE5S S

w53 R0

A& e SR e

BN shums Rt

SSSSSSSSSSSSSSSSSS

N
N
Lo

Ppids

% BARCLAYS

32



{2 = 141 (65%)

T T (46%) A I 4

bl BLEEH (42%)

s PIOGER T PEE L MR TREHE ) (35%)

COMMUNITY BUSINESS
Ay E = B * BARC'.AYS 33

ol
~




HEA/TRIVEIE

© HIEEE R
© EREEAEE R TE
OB R AR B N R

D

iioe R YN o N
’JZ\/ RN EEHJLJ\ TAET/ER]
0F A

COMMUNITY BUSINESS

y ® BARCLAYS .



SSSSSSSSSSSSSSSSS

% BARCLAYS

2L GBI
J FETAE FEE.WE ‘ !

Richa

EE/}HI_.I:':EE Zﬁﬁﬁifr‘?}
EEFEAEERTT

35



>
o0

COMMUNITY BUSINESS

(_geatinE

¥ ?
&,
9, 103 5

gﬂ\P' oy@@

v
ot
5

% BARCLAYS

36



COMMUNITY BUSINESS

% BARCLAYS

REEY
FXERARAR—KSE  AENERERERZH - 1IEEERRASRERER - aER S
EAXHHINE - TERTBAELER - (tEBEERRAE RIERR -

37



Gender

M Male
I Female

Ethnicity

M Chinese 0.2%

W Asian (non-Chinese) 0.2%

Caucasian

COMMUNI

orking Population - Demographics

Age

B Age-18-25
H Age -26-35
" Age-36-45
Age - 46-55
I Age - 56-60
Age - over 60

Type of Employer

B HK/Local
M International
! Government / Public Sector

Self-Employed 11.8%

I Charitable Organisation / NGO

Seeking Job
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LGBT Employees - Demographics

Gender Age

B Age-
-26-35
 Age-
- 46-55
W Age-

M Male
I Female

I Age

Age

Age

Ethnicity

- over 60

18-25

36-45

56-60

Type of employer

M Chinese
M Asian (non-Chinese) B HK/Local
~ Caucasian H International
1.3% I Government / Public Sector

Self-Employed
W Charitable Organisation / NGO
Seeking Job

V1
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